Monthly Regional Digital Publications

ABOUT THE PUBLICATION

A LITTLE HISTORY
My name is Andrew Cameron. This isn’t my first rodeo. Having run a relatively successful digital
publication from early 2014-late 2015, called YakAngling Magazine, I quickly learned that digital media
was a path that I found true passion in. Bringing news, lifestyle, and information to anglers around the
country was something that I was really good at, and fully enjoyed. After only two issues, YakAngling
Magazine quickly became a crowd favorite, and managed 2nd place for “Kayak Angling
Journal/Magazine” Of The Year in the coveted YakAngler’s Kayak Angler Choice Awards, among some
great publications like Kayak Angler Magazine and KayakFISH Mag. We’ve also made it to the top 5 in
the running for the same award this year. Sadly, I realized that I started all of this with bad timing. I
made a promise to work through 2015 and finish the year, and took a hiatus from this amazing way to
bring stories to viewers.

WHAT IS NEXTFISH?
Fast-forward to 2018. NEXTFISH is the next chapter for me. As anglers, we’re always chasing that next
fish, and as adventurous anglers, we’re always looking forward to our next fishing trip. Within
NEXTFISH, you’ll find some great stories, product reviews, and much more, as we don’t hold back our
unbiased approach, and cover anything and everything that is fishing.

WHAT IS LOCALANGLER?
LOCALANGLER is a collection of monthly digital publications that will feature specific regions within the
US, and highlight local business and aim to spike tourism to help community growth. Launching in
January 2019, we’ve developed a great way to speak to your local audiences, as your local audiences
speak to you. Catch up with local fishing reports, local stories, and local anglers, as they bring you the
low down on getting out and getting a line wet and setting a hook in your local area every single month.
Each region will have it’s very own, hyper local digital publication.

WHY THIS? WHY THAT?

WHY SHOULD I GO DIGITAL?
Let’s be honest… Do you leave the house without your cell phone? I’d be hard pressed to find anyone
that owns a cell phone, regardless of age, that leaves home without it. It’s an extension of our body, in
today’s modern world. With the rise of social media and the digital world, it amazes me that more
companies haven’t gone fully digital. The possibilities are rather endless with it, and the reach is
astonishing.
From a marketing standpoint, there’s one definitive line drawn between traditional print ads and digital
publication ads. Tracking. How many times have you made an advertisement purchase and not been
able to truly track Return On Investment? ROI is extremely important, especially for smaller, local
businesses that need to make sure that their money is moving and not stagnant. Being able to know
how long someone looks at your ad and knowing how many times someone clicks or taps a link in your
ad is an absolutely vital variable when deciding on print vs. digital.
Sure, you know how many issues might be printed, and yeah, you might know how many
subscriptions are out there, but do you really know how many times someone sees your ad and
follows through to at least check out your business? I’d be willing to bet you can’t, unless you
have a really savvy method of forcing actions.

WHY SHOULD I GO LOCAL?
Understanding your demographic is really important to your ad spend and how you allocate dollars to a
particular market. With the ability to stay completely local, especially when you are a local company is
important. All too often, you’ll be introduced to an advertisement opportunity where the outcome is not
going to reach your desired audience, which ultimately means, you’ll be focusing on branding outside of
your target markets.
With NextFish and LocalAngler, our design is to focus in a hyper-local format, so that we can make sure
that your ads are shown in the area that you need to be in and read by the audience that you are looking
to serve with your business.

FLORIDA REGIONAL LAYOUT
We’re starting out 2019 by releasing 14 individual publications. Each region will have a monthly
publication, zoned towards that respective region.

FLORIDA REGION BREAKDOWNS
EMERALD COAST

FORGOTTEN COAST

BIG BEND

REACH

REACH

REACH

130,000 - 160,000

50,000 - 90,000

210,000 - 240,000

COUNTIES

COUNTIES

COUNTIES

Escambia, Santa Rosa,
Okaloosa, Walton,
Holmes, Washington, Bay

Jackson, Calhoun,
Gulf, Franklin, Liberty,
Gadsden

Leon, Wakulla,
Jefferson, Taylor, Dixie,
Levy, Citrus, Fernando

SUN COAST

CULTURAL COAST

REACH

REACH

490,000 - 520,000

150,000 - 180,000

COUNTIES

COUNTIES

Pinellas, Manatee,
Hillsboro, Pasco

Sarasota, Desoto,
Charlotte

Please, understand that “reach” does not signify actual engagement. As our first year, this reach
is where we will be pushing to, via Facebook, Google, and other Social Media outlets. The actual
engagement will be calculated after issues go out, and will be cataloged for years to come.
Please, keep in mind, for our goals, we will not increase ad cost solely based reach/engagement.
Our goal is to bring you optimal return on your investment with trackable statistics to back it.

FLORIDA REGION BREAKDOWNS
PARADISE COAST

FLORIDA KEYS

GOLD COAST

REACH

REACH

REACH

190,000 - 210,000

50,000 - 65,000

600,000 - 630,000

COUNTIES

COUNTIES

COUNTIES

Lee, Collier, Monroe

Monroe

Miami-Dade, Broward

TREASURE COAST

SPACE COAST

REACH

REACH

390,000 - 420,000

220,000 - 250,000

COUNTIES

COUNTIES

Indian River, St. Lucie,
Martin, Palm Beach

Brevard, Volusia

Please, understand that “reach” does not signify actual engagement. As our first year, this reach
is where we will be pushing to, via Facebook, Google, and other Social Media outlets. The actual
engagement will be calculated after issues go out, and will be cataloged for years to come.
Please, keep in mind, for our goals, we will not increase ad cost solely based reach/engagement.
Our goal is to bring you optimal return on your investment with trackable statistics to back it.

FLORIDA REGION BREAKDOWNS
FIRST COAST

NORTH CENTRAL

REACH

REACH

300,000 - 330,000

100,000 - 130,000

COUNTIES

COUNTIES

Flagler, Putnam, Clay,
Saint Johns, Duval,
Nassau

Baker, Union, Bradford,
Alachua, Gilchrist,
Lafayette, Suwannee,
Columbia, Hamilton,
Madison

CENTRAL

SOUTH CENTRAL

REACH

REACH

580,000 - 620,000

40,000 - 60,000

COUNTIES

COUNTIES

Marion, Sumter, Lake,
Seminole, Orange,
Osceola, Polk

Hardee, Highlands,
Okeechobee, Hendry
Glades

Please, understand that “reach” does not signify actual engagement. As our first year, this reach is
where we will be pushing to, via Facebook, Google, and other Social Media outlets. The actual
engagement will be calculated after issues go out, and will be cataloged for years to come.
Please, keep in mind, for our goals, we will not increase ad cost solely based reach/engagement.
Our goal is to bring you optimal return on your investment with trackable statistics to back it.

PUBLISHING SCHEDULE

The publishing schedule for each LocalAngler publication is the same throughout all of
the regions. Late Ads may not appear in the upcoming issue. Please be on time.

January | Ad Close: 12/10/18 | Publish Date: 1/05/19
February | Ad Close: 1/10/19 | Publish Date: 2/05/19
March | Ad Close: 2/10/19 | Publish Date: 3/05/19
April | Ad Close: 3/10/19 | Publish Date: 4/05/19
May | Ad Close: 4/10/19 | Publish Date: 5/05/19
June | Ad Close: 5/10/19 | Publish Date: 6/05/19
July | Ad Close: 6/10/19 | Publish Date: 7/05/19
August | Ad Close: 7/10/19 | Publish Date: 8/05/19
September | Ad Close: 8/10/19 | Publish Date: 9/05/19
October | Ad Close: 9/10/19 | Publish Date: 10/05/19
November | Ad Close: 10/10/19 | Publish Date: 11/05/19
December | Ad Close: 11/10/19 | Publish Date: 12/05/19
Ad
Close
is
when
all
ads
for
Publish Date is when issues are expected to go live.

the

upcoming

issues

are

due.

AD SPECS

Our digital publications are based on the size of a piece of paper in your office.
Everything is based off of an 8.5” by 11”. For the purpose of our digital
publications, Full Spreads are not available, as it’s hard to view a full spread
(2-page) ad from a single digital device. We will offer some horizontal based
size ads, but it’s up to the editor’s discretion. Bleed is not necessary, as this
won’t go to print. Minor adjustments may be made to make an ad fit, but will
not mess with the integrity of the ad, itself.

Ad Size
Full Page
Half Page (Vertical)
Half Page (Horizontal))
Quarter Page
Business Card

Size In Inches

Size In Pixels

8.5” x 11”
4.25” x 11”
8.5” x 5.5”
4.25” x 5.5”
3.5” x 2”

2550 x 3300
1275 x 3300
2550 x 1650
1275 x 1650
1050 x 600

Note: Half Page can be utilized in a horizontal layout, as well. Half page woud
be
8.5”
x
5.5”
(2550
x
1650
pixels).
All Ad Sizes are set at 300 ppi.

AD CAPABILITIES

We would like to mention that because we are digital, our ads are multifunctional and
can utilize videos, image sliders, simple forms, pop-up windows to extend your ad, and
many more options.
Each ad will include a link to your site, as well as any social media icon links that you
include in your design to help expand your reach. We want these ads to work for you,
and really help drive some quality, relevant traffic to your sites. Each link is tracked, and
we can help you make sure that you can track the traffic to your site, as well.
We will work with you and help you deliver the best ad to your audience. If you want to
run seasonal promotions or change out your ad, all that we ask is that you have the
completed ad delivered to us no later than 25 days prior to the issue launching for the
month. This will allow us ample time to make the changes and edit any links that need to
be adjusted.
If you can’t seem to get the ad together and need help, we will help you put it all
together. We’ll make sure that it’s approved by you, prior to the launching of the issue.
There may be additional charges, if we agree to create your ad for you.
If you have an idea for an ad and want to try it, reach out to us, and we’ll do our best to
figure it out and bring it to life. There really isn’t a limit to what we can do with digital
ads.

AD PRICING

We have a 4 tier system with our publications. It’s based on commitment and the more you commit,
then the more you save. We’re a fan of loyalty, and you can expect ours.
To qualify for Tier 4, you must advertise in multiple regions simultaneously, in addition to meeting
annual payment terms.

SINGLE REGION
Advert Tier
Commitment
Payment
Discount
Full Page
Half Page
Quarter Page
Business Card

MULTI-REGION

Tier 1

Tier 2

Tier 3

Tier 4

None
Per Issue
N/A

6+ Issues
Per Issue
5% Off

12 Issues
Per Issue
10% Off

12+ Issues
Per Issue
25% Off

$50.00/issue
$35.00/issue
$20.00/issue
$12.00/issue

$47.50/issue
$33.25/issue
$19.00/issue
$11.40/issue

$45.00/issue
$31.50/issue
$18.00/issue
$10.80/issue

$37.50/issue
$26.25/issue
$15.00/issue
$9.00/issue

Additional Advertisement Perks
1.

2.

3.

Included in any Tier 2 or higher Ad is a Business Listing in our NextFish Directory, which will also
be launching in January 2019. Search locally for businesses near your next fishing destination!
This is a $36/year value.
Included in any Tier 2 or higher Ad is an organic business shoutout via Instagram and Facebook.
We support local business, because we are a local business. You’re not just getting an ad. We’ll
work with you beyond the ad.
Included in any Tier 3 or higher Ad is a Business Spotlight Article, published in your regions
LocalAngler Digital Publication and shared via our Blog and Social Media. Our goal is to boost
your business and raise awareness for an angler’s next fishing trip to your area!

ALL OF THIS FOR LESS THAN $2/DAY!

2019 AD PRICE SPECIAL

As the introductory year, we’re asking that you consider
this new avenue, and if you commit to an annual
agreement, we will give you 40% off the base Tier 1
Price! HUGE Savings!
Advert Tier
Commitment
Payment
Discount
Full Page
Half Page
Quarter Page
Business Card

2019 Special
12+ Issues
Per Issue
40% Off
$360.00 ($30.00/month)
$252.00 ($21.00/month)
$144.00 ($12.00/month)
$86.40 ($7.20/month)

THIS AVERAGES TO $1/DAY OR LESS.
Think about that for a minute.

CONTACT
Andrew Cameron
Founder, Owner, Editor-In-Chief
386.748.9441
andrew@nextfish.co
-------------------Robwil Valderrey
Southeast FL Representative
321.872.7645
robwil@nextfish.co
-------------------Preston Haytac
West Coast FL Representative
239.887.1666
preston@nextfish.co
-------------------Website: http://www.nextfish.co
Facebook: https://www.facebook.com/NEXTFISH
Instagram: @nextfish.co
Twitter: @NextFish_co

